MLB AND LITTLE LEAGUE

PARTNERSHIP OVERVIEW
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MLB AND LITTLE LEAGUE-HAVE CQME TOGETHER TO UNIFY
SPONSORSHIP RIGHTS.

FOR THE FIRST TIME, PARTNERS WILL HAVE THE ABILITY TO
HARNESS TO
CREATE CUSTOM + SCALABLE MARKETING PLATFORMS,
ESTABLISHING EQUITY WITH/BOTH RAN/BASES.




FROM SMALL TOWNS TO BIG CITIES, TOGETHER
WE'RE EVERYWHERE




ELEMENTS OF EXTENSION OPPORTUNITIES

USE OF MLB AND LITTLE EXPANDED MEDIA | \ CROSS LEAGUE CUSTOM
LEAGUE IP OPPORTUNITIES PLATFORM OWNERSHIP
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" HERE'S WHAT THIS MEANS FOR YOU

CREATE AMPLIFY

Tap into MLB’s extensive > Amplify your existing Little > Leverage the full power of
resources and capabilities to League programs across the MLB relationship to
create content that stands out MLB controlled channels bring your program to life

MLB.com/ Cut4.com/

Original
e @MLB @Cut4

Content & Platform
Content Development

Capture

Sweepstakes

Play Ball/
(@IEWLE




Original
Content & Platform
Content Development

Capture

Sweepstakes

Original Content that seamlessly Content Capture and coverage of your
weaves your brand into the story activation
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VOTE AND ENTIR FOR
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] 2019 FREEDOM ELITE
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Sweepstakes to engage fans Brand Creative for any length and any
with prizes platform
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PR e
e Frazier, Mets excited to meet LLWS players
New York faces Philadelphia in Little League Classic on Sunday

@ By Anthony Dxcomo | MLB.com
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M'P ) Hoskins at Little League Classic y
et st e it | Play Ball/
— : @Playball
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CUT/o— TEAMS * - QUIZZES AND GA N ] Play Ball @ @FlayBall . Aug 19
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> P One team member from each =LLWS team helps to make an epic first
Jose Bautista met 'Big Al' at the Little League Classic 7@ MORN I NG |-| NEU P pitch.

d invited him to Citi Field
and invi é im to Citi Fiel Monday, August 20 At Bat The @MLB #LittleL eagueClassic pres. by @GEICO is here!

g
Here's what you need to know at a glance...

B Joy of Little League Classic shared by kids, pros
Q JV's 200th win has Astros back alone in 1st

B Bucs, Cubs to match up in 2019 LL Classic

MLB @ @MLB -Aug 19

Chacin, Crew down Cards to move up in WC . - :
’— ! P Everyone wants their moment with Big Al at the #LittleLeagueClassic.

[ - \ h Gem puts Kershaw halfway to 300 career wins

By Adrian Garro and Anthony DiComo/MLB.com @adriangaro
August 19, 2018 at 71pm BY No tickets, no problem for these intrepid fans

With every waking minute of every day, the legend of Big Al grows.

he young man ahervise known as Al Dellahas been the tl of e et ever since s rvesla tht e his B This pitch didn' Wi
DINGERS, and his instant celebrity status earned him some fun at the Little League Classic on Sunday in Williamsport. ! This pItCh didn’t cou n" and not sure if it landed
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" THE COMBINED POWER TO REACH BASEBALL FANS OF ALL ™~ }
f". AGES, IN EVERY TOWN AND CITY, ACROSS EVERY MEDIUM...
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Database Average Annual Jewel Event Viewership Page Views Social Followers
Attendance & Engagements (LLBWS.org / MLB.com) (1G, TW, FB)
(LLBWS / Club)

50M+ 17M+ 650K+

.......

T9M+ 5.8B+ 20M+

Source Clarity: Avg. Club Attendance 2018 to date, MLB.com 2017 Page Views ~ -38
Note: Social following excludes Club accounts ;v, =



Help your

Kids hit theS &
ultimate n -
home run.

AMERICAN ORIGINALS
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